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ABSTRACT (BOLD, 10pt) 

This study examines community entrepreneurial interest from the perspectives of motivation, capital, tradition, 

and resources in managing local wisdom in Dulupi Village, Dulupi District, Boalemo Regency. The study employed a 

quantitative explanatory approach involving 60 MSME actors selected using a census sampling technique. Data were 

collected through a structured questionnaire consisting of 22 statement items and analyzed using multiple linear 

regression with SPSS version 27. The validity test showed that all research instruments were valid, with correlation 

coefficients ranging from 0.626 to 0.912, while the reliability coefficients for all variables exceeded 0.70. The hypothesis 

testing results indicate that motivation, capital, tradition, and resources each have a statistically significant effect on 

entrepreneurial intentions, with t-values of 7.367, 6.138, 6.921, and 7.158, respectively, all with a significance level of 

0.001. Simultaneously, the four independent variables significantly affect entrepreneurial intentions, as indicated by an 

F-value of 25.224 with a significance level of 0.001. The coefficient of determination shows an R² value of 0.647, 

indicating that motivation, capital, tradition, and resources collectively explain 64.7% of the variation in entrepreneurial 

intentions. These findings highlight the importance of an integrated community-based approach that combines 

entrepreneurial motivation, access to capital, local traditions and wisdom, and effective resource management in 

developing sustainable community entrepreneurship. 
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INTRODUCTION 

Community entrepreneurship has 

increasingly gained attention as an approach to 

strengthening rural economic development, 

community resilience, and sustainable 

livelihoods. Unlike entrepreneurship that 

primarily emphasizes individual business 

creation and financial returns, community 

entrepreneurship is embedded within local 

social, economic, cultural, and environmental 

contexts. It enables communities to utilize 

locally available opportunities and resources 

while addressing collective needs and 

strengthening local development capacity. 

Recent research emphasizes that community 

entrepreneurship can contribute to rural 

renewal by mobilizing local resources, social 

relationships, and community attachment to 

generate sustainable socioeconomic outcomes 

[1][2]. In rural communities, entrepreneurial 

activities are also closely connected to the 

characteristics of the local environment, social 

norms, and the community's relationship with 

its place [3][4]. 

Entrepreneurial interest within rural 

communities is not determined solely by 

economic opportunities but is also influenced 

by social and contextual factors. Individuals 

who have strong connections with their 

communities may perceive entrepreneurship 

as a means of contributing to local 

development while simultaneously creating 

economic opportunities for themselves and 

others. Kim et al. [3], found that sense of place 
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and openness to change can influence 

community entrepreneurship intentions, 

indicating that entrepreneurial interest is 

partly shaped by how individuals perceive 

their local environment and their potential role 

in transforming it. Similarly, Ganany-Dagan 

et al. [4], demonstrated that commercial and 

social entrepreneurship in rural communities 

is strongly embedded in local social structures 

and community contexts. These findings 

suggest that understanding entrepreneurial 

interest requires attention not only to 

economic motivations but also to the social 

and cultural environment in which 

entrepreneurial decisions are formed. 

Motivation represents an important 

factor in understanding community 

entrepreneurial interest. In rural areas, 

entrepreneurship may emerge from the desire 

to improve household economic conditions, 

achieve greater independence, utilize local 

opportunities, or contribute to the welfare of 

the community. However, motivation can also 

be strengthened by place attachment, social 

relationships, and the perception that 

entrepreneurial activities can address local 

challenges [4][3]. Community-based activities 

and local networks may further strengthen 

entrepreneurial ecosystems by creating 

opportunities for interaction, knowledge 

exchange, and collective action [5]. Therefore, 

entrepreneurial motivation in villages should 

be understood as a multidimensional 

phenomenon that combines individual 

economic aspirations with collective and 

place-based considerations. 

In addition to motivation, access to 

capital represents a critical consideration in 

the development of rural entrepreneurship. 

Limited financial resources can constrain the 

ability of rural communities to initiate, 

expand, and sustain entrepreneurial activities. 

Social entrepreneurship and community-

oriented financial mechanisms can provide 

alternative pathways for strengthening the 

economic capacity of rural communities, 

particularly where conventional sources of 

capital are limited [6][7]. Access to resources 

should also be considered more broadly than 

financial capital because rural entrepreneurial 

activities depend on social networks, 

knowledge, natural resources, cultural assets, 

and institutional support. Consequently, a 

resource-based perspective is important for 

understanding how communities transform 

locally available resources into 

entrepreneurial opportunities and sustainable 

economic activities [1][2]. 

Local tradition and wisdom constitute 

another important dimension of community 

entrepreneurship. Local wisdom represents 

community-based knowledge, values, 

practices, and experiences that have developed 

through long-term interaction between 

communities and their social and natural 

environments. Such knowledge can provide a 

foundation for managing natural resources 

while maintaining cultural identity and 

community cohesion. Research in Indonesian 

villages demonstrates that local wisdom can 

guide the management and sustainable 

utilization of coastal and natural resources 

[8][9]. Beyond environmental management, 

local wisdom can also become an 

entrepreneurial resource by providing 

distinctive cultural values, products, practices, 
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and experiences that can be developed into 

community-based economic activities. 

Nakudom et al. [10], further emphasized the 

potential of local wisdom as community-based 

knowledge within innovation ecosystems, 

demonstrating that traditional knowledge can 

interact with contemporary innovation 

processes. 

The integration of local wisdom into 

community entrepreneurship may therefore 

create economic, social, cultural, and 

environmental benefits simultaneously. 

Cultural values and traditional practices can 

strengthen community identity while 

providing a foundation for developing local 

enterprises and tourism activities. Utami et al. 

[11], highlighted the importance of synergy 

between local wisdom and government 

programs in developing social enterprises in 

cultural villages. Similarly, Maryani and 

Indrianty [12], emphasized that sustainable 

tourism villages require collaboration between 

government and communities while 

maintaining local wisdom as an important 

foundation of development. Community-

based entrepreneurship can consequently 

serve as a mechanism for transforming 

cultural and natural resources into productive 

activities without necessarily separating 

economic development from local identity and 

sustainability. 

Despite the growing literature on rural 

entrepreneurship, community 

entrepreneurship, local wisdom, and 

sustainable development, the factors shaping 

entrepreneurial interest at the village level 

remain insufficiently understood when 

examined simultaneously. Existing studies 

tend to emphasize particular dimensions, such 

as place attachment and entrepreneurial 

intention [3], social and commercial 

entrepreneurship embeddedness [4], access to 

resources and resource-based development 

[1], or the role of local wisdom in 

environmental and tourism development 

[9][12]. This creates an opportunity to 

examine how motivation, capital, tradition, 

and resources collectively relate to community 

entrepreneurial interest, particularly in 

villages where local wisdom remains an 

important component of community life and 

resource management. 

This study therefore focuses on 

community entrepreneurship interest from the 

perspectives of motivation, capital, tradition, 

and resources in managing local wisdom in a 

village context. By bringing these dimensions 

together, the study seeks to provide a more 

comprehensive understanding of the factors 

associated with community entrepreneurial 

interest and how local wisdom can be 

positioned as a foundation for sustainable 

community-based economic development. 

The findings are expected to contribute to the 

literature on rural entrepreneurship and 

community development while providing 

practical insights for communities and 

policymakers seeking to strengthen 

entrepreneurship without losing the cultural 

and environmental values embedded in local 

wisdom. 

Literature Review 

Community Entrepreneurship Interest 

Community entrepreneurship interest 

refers to the willingness and intention of 

community members to engage in 
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entrepreneurial activities that generate 

economic value while contributing to 

collective community development. Unlike 

conventional entrepreneurial interest, 

community entrepreneurship emphasizes not 

only individual economic benefits but also 

community welfare, local problem-solving, 

and the utilization of community resources. 

Social capital, including trust, networks, 

cooperation, and reciprocal relationships, can 

facilitate access to information, resources, and 

entrepreneurial support [13][14]. Recent 

studies also indicate that community 

entrepreneurship contributes to rural 

economic resilience and sustainable 

development, particularly when 

entrepreneurial activities are embedded within 

local social and economic structures [15][2]. 

Furthermore, individuals' attachment to their 

local environment and their openness to 

change can influence their intention to 

participate in community entrepreneurship 

[3]. Thus, community entrepreneurship 

interest can be understood as a community-

oriented entrepreneurial intention shaped by 

economic aspirations, social relationships, 

local identity, and the perceived potential of 

local resources. 

Entrepreneurial Motivation and Capital 

Entrepreneurial motivation represents 

the internal and external forces that encourage 

individuals to recognize opportunities and 

engage in entrepreneurial activities. 

Motivation may arise from personal 

aspirations, perceived opportunities, 

psychological characteristics, social support, 

and institutional assistance [16][17]. In 

community entrepreneurship, motivation can 

extend beyond financial objectives to include 

the desire to improve community welfare and 

utilize local potential. Meanwhile, capital 

provides the resources necessary to transform 

entrepreneurial interest into practical 

activities. Capital encompasses financial, 

human, and social resources, with social 

capital providing access to networks, trust, 

knowledge, and collaborative support [13]. 

Recent studies emphasize that social capital 

strengthens sustainable enterprises by 

facilitating strategic collaboration and 

community support [14][18]. Therefore, 

motivation provides the willingness to engage 

in entrepreneurship, while capital provides the 

resources and capabilities needed to pursue 

that interest. 

Tradition and Local Wisdom 

Tradition and local wisdom represent 

important cultural foundations of community 

entrepreneurship. Tradition consists of 

inherited values, norms, practices, and 

knowledge that shape community identity and 

patterns of social and economic behavior, 

while local wisdom represents knowledge and 

practices developed through generations of 

interaction between communities and their 

social and natural environments. These 

cultural resources can provide distinctive 

knowledge, skills, products, and practices that 

create entrepreneurial opportunities. Research 

demonstrates that local wisdom can support 

sustainable natural resource management and 

strengthen community-based development 

[8]. Moreover, local wisdom can become a 

source of innovation when traditional 

knowledge is combined with contemporary 

entrepreneurial practices [10]. However, 
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tradition may also constrain entrepreneurship 

when established norms limit innovation and 

adaptation. The interaction between local 

attachment and openness to change is 

therefore important in determining whether 

cultural identity becomes an entrepreneurial 

strength [3]. Consequently, tradition and local 

wisdom can function as both cultural 

foundations and productive resources for 

community entrepreneurship. 

Resource Management and Sustainable 

Community Entrepreneurship 

Resource management refers to the 

process of identifying, utilizing, developing, 

and conserving resources to achieve 

sustainable economic and social outcomes. In 

rural communities, these resources include 

natural resources, human capabilities, social 

networks, cultural assets, knowledge, and 

financial resources. Effective resource 

management enables communities to 

transform local potential into productive 

activities while maintaining resources for 

future generations. Local institutions and 

collective participation are important in 

establishing mechanisms for sustainable 

resource utilization [19]. Similarly, local 

wisdom can provide principles for managing 

natural and cultural resources according to 

local environmental and social conditions [8]. 

Community entrepreneurship therefore 

requires not only entrepreneurial interest but 

also the capacity to manage available 

resources effectively. Collaborative and 

participatory approaches can further 

strengthen the sustainability of rural 

entrepreneurial activities by integrating 

community capabilities with local resources 

[20]. Thus, effective resource management 

represents an important mechanism through 

which community entrepreneurship can 

contribute to sustainable rural development. 

Theoretical Framework and Conceptual 

Relationships 

The theoretical framework of this 

study integrates the Theory of Planned 

Behavior, Social Capital Theory, Place 

Attachment Theory, and the Resource-Based 

View to explain community entrepreneurship 

interest. The Theory of Planned Behavior 

provides a foundation for understanding how 

attitudes, social norms, and perceived 

behavioral control influence entrepreneurial 

intentions, while Social Capital Theory 

explains the role of trust, networks, and 

community relationships in facilitating 

entrepreneurial activities [13]. Place 

Attachment Theory emphasizes the influence 

of individuals' emotional connections with 

their communities on community-oriented 

entrepreneurial intentions, particularly when 

combined with openness to change [3]. The 

Resource-Based View further explains how 

valuable local resources and capabilities can 

be transformed into sustainable economic 

opportunities [2]. Based on these perspectives, 

motivation and capital provide individual and 

resource-based foundations for 

entrepreneurial interest, while tradition and 

local wisdom shape the cultural context in 

which entrepreneurship develops. Resource 

management connects these dimensions by 

enabling communities to utilize local assets 

sustainably. Accordingly, the conceptual 

framework positions motivation, capital, 

tradition, and local wisdom as key dimensions 
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associated with community entrepreneurship 

interest, supported by effective management 

of local resources. 

 

RESEARCH METHODS 

Research Approach and Design 

This study employed a quantitative 

approach with an explanatory research design. 

The quantitative approach was selected 

because the study aimed to measure the 

relationships between measurable variables 

and examine the effects of Motivation, 

Capital, Tradition, and Resources on 

Entrepreneurial Intentions among community 

entrepreneurs. The explanatory design was 

used to empirically examine both the 

individual and simultaneous effects of the 

independent variables on the dependent 

variable. The research model consisted of four 

independent variables, namely Motivation 

(X₁), Capital (X₂), Tradition (X₃), and 

Resources (X₄), and one dependent variable, 

Entrepreneurial Intentions (Y). 

Population and Sample 

The population consisted of 60 Micro, 

Small, and Medium Enterprise (MSME) 

actors in Dulupi Village, Dulupi District, 

Boalemo Regency. Because the population 

was relatively small and all members of the 

population could be accessed, this study 

employed a census or total sampling 

technique. Consequently, all 60 MSME actors 

were included as respondents. Data were 

collected using a structured questionnaire 

containing 22 statement items covering 

Motivation, Capital, Tradition, Resources, and 

Entrepreneurial Intentions. The questionnaire 

responses were subsequently processed and 

analyzed using IBM SPSS Statistics version 

27. 

Instrument Testing 

Before conducting the main statistical 

analysis, the research instrument was tested 

for validity and reliability. The validity test 

was conducted using the Pearson Product-

Moment correlation by comparing the 

correlation coefficient of each item with the 

critical value at a 5% significance level. With 

60 respondents, the degrees of freedom were 

58, resulting in an r-table value of 0.254. An 

item was considered valid when its r-count 

exceeded the r-table value. Reliability was 

assessed using Cronbach's Alpha, with a 

coefficient of 0.70 used as the minimum 

criterion for acceptable internal consistency. 

These tests were conducted for all 

questionnaire items representing the five 

research variables. 

Data Analysis 

The collected data were analyzed 

using descriptive statistics and multiple linear 

regression. Descriptive statistics were used to 

summarize the characteristics and distribution 

of the observed data for each research 

variable. Multiple linear regression was 

employed to examine the partial and 

simultaneous effects of Motivation, Capital, 

Tradition, and Resources on Entrepreneurial 

Intentions. The regression model was 

formulated as follows: 

Y = α + β₁X₁ + β₂X₂ + β₃X₃ + β₄X₄ + ε 

where Y represents Entrepreneurial 

Intentions, α represents the constant, β₁–β₄ 

represent the regression coefficients, X₁ 

represents Motivation, X₂ represents Capital, 
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X₃ represents Tradition, X₄ represents 

Resources, and ε represents the error term. 

Classical Assumption Tests 

Classical assumption testing was 

conducted before interpreting the multiple 

linear regression results. The normality test 

was used to assess whether the regression 

residuals followed an approximately normal 

distribution. The Kolmogorov-Smirnov test 

was used as the statistical procedure, with a 

significance value greater than 0.05 indicating 

no statistically significant departure from 

normality. Multicollinearity was assessed 

using Tolerance and Variance Inflation Factor 

(VIF) values. The regression model was 

considered free from problematic 

multicollinearity when the Tolerance values 

exceeded 0.10 and the VIF values were below 

10. Heteroscedasticity was examined using a 

scatterplot of standardized predicted values 

and standardized residuals. The absence of a 

systematic pattern in the distribution of 

residuals around the zero line was interpreted 

as evidence that the homoscedasticity 

assumption was reasonably satisfied. 

Hypothesis Testing 

Hypothesis testing was conducted to 

determine the effects of the independent 

variables on Entrepreneurial Intentions. The 

partial t-test was used to examine whether 

Motivation, Capital, Tradition, and Resources 

individually had significant effects on 

Entrepreneurial Intentions. An independent 

variable was considered to have a statistically 

significant partial effect when its significance 

value was below 0.05. The simultaneous F-test 

was used to determine whether the four 

independent variables collectively had a 

significant effect on Entrepreneurial 

Intentions. The regression model was 

considered statistically significant when the F-

test significance value was below 0.05. 

Finally, the coefficient of determination (R²) 

was used to assess the proportion of variation 

in Entrepreneurial Intentions that could be 

explained jointly by Motivation, Capital, 

Tradition, and Resources. 

 

RESEARCH RESULTS 

Validity and Reliability Testing 

Validity Test 

The research instrument consisted of 

22 statement items designed to measure the 

independent and dependent variables. The 

validity test was conducted using SPSS 

version 27 by comparing the calculated 

correlation coefficient (r-count) of each item 

with the critical correlation coefficient (r-

table). With 60 respondents (n = 60), the 

degrees of freedom were determined using the 

formula df = n − 2, resulting in 58 degrees of 

freedom. At a 5% significance level (α = 0.05), 

the r-table value was 0.2542. An item was 

considered valid when its r-count exceeded the 

r-table value. 

Table 1. Validity Test Results 

Variable 
Item/ 

Indicator 
rcount rtable Status 

X_1 

Motivatio

n 

MOT.1 0.707 0.254 Valid 

MOT.2 0.743 0.254 Valid 

MOT.3 0.719 0.254 Valid 

MOT.4 0.912 0.254 Valid 

MOT.5 0.854 0.254 Valid 

X_2 

Capital 

MOD.1 0.735 0.254 Valid 

MOD.2 0.766 

 

0.254 Valid 

MOD.3 0.724 0.254 Valid 

MOD.4 0.718 0.254 Valid 

TRA.1 0.812 0.254 Valid 
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X_3 

Tradition 

TRA.2 0.872 0.254 Valid 

TRA.3 0.810 0.254 Valid 

TRA.4 0.759 0.254 Valid 

X_4 

Resources 

SD.1 0.787 0.254 Valid 

SD.2 0.772 0.254 Valid 

SD.3 0.740 0.254 Valid 

SD.4 0.743 0.254 Valid 

Y 

Entrepren

eurial 

Intentions 

MIBER.1 0.668 0.254 Valid 

MIBER.2 0.626 0.254 Valid 

MIBER.3 0.631 0.254 Valid 

MIBER.4 0.836 0.254 Valid 

MIBER.5 0.800 0.254 Valid 

Source: Processed primary data, 2025 

Based on Table 4.7, all 22 statement 

items have r-count values greater than the r-

table value of 0.2542. The r-count values 

range from 0.626 to 0.912, indicating that 

every item measuring Motivation, Capital, 

Tradition, Resources, and Entrepreneurial 

Intentions meets the required validity 

criterion. Therefore, all items in the research 

instrument are considered valid and suitable 

for further analysis. 

Reliability Test 

The reliability test was conducted to 

assess the internal consistency of the research 

instrument in measuring each construct. 

Reliability was evaluated using Cronbach’s 

Alpha coefficient. A variable was considered 

reliable when its Cronbach’s Alpha value 

exceeded 0.70. 

Table 2. Reliability Test Results 

Variable 
Cronbach's 

Alpha 

Rule of 

Thumb 
Status 

X1 Motivation 850 0.7 Reliable 

X2 Capital 707 0.7 Reliable 

X3 Tradition 819 0.7 Reliable 

X4 Human 

Resources 

797 0.7 Reliable 

Y 

Entrepreneuria

l Intentions 

762 0.7 Reliable 

Source: Processed primary data, 2025 

As presented in Table 2, all research 

variables have Cronbach’s Alpha values 

above 0.70. The values range from 0.707 for 

Capital to 0.850 for Motivation. These results 

indicate that the statement items for 

Motivation, Capital, Tradition, Resources, and 

Entrepreneurial Intentions demonstrate 

adequate internal consistency. Therefore, the 

research instrument is considered reliable and 

suitable for subsequent statistical analysis. 

Classical Assumption Tests 

Normality Test 

The normality test was conducted to 

assess whether the data used in the regression 

analysis met the normality assumption. The 

One-Sample Kolmogorov-Smirnov (K-S) test 

was used, with a significance level of 0.05. A 

significance value greater than 0.05 indicates 

that the tested data do not significantly deviate 

from a normal distribution. 

Table 3. Normality Test Results 

Variable 

Asymp. 

Sig. (2-

tailed) 

Description 

Y 238 >0.05, Data is normally 

distributed 

X1 97 >0.05, Data is normally 

distributed 

X2 276 >0.05, Data is normally 

distributed 

X3 52 >0.05, Data is normally 

distributed (near the 

threshold) 

X4 38 <0.05, Data is not 

normally distributed 

Source: Processed primary data, 2025 

The results show significance values 

of 0.238 for Entrepreneurial Intentions, 0.097 

for Motivation, 0.276 for Capital, 0.052 for 

Tradition, and 0.038 for Resources. Four 

variables have significance values above 0.05, 
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whereas Resources has a significance value 

below 0.05. 

It should be noted that, in multiple 

linear regression, the normality assumption is 

primarily assessed through the distribution of 

the regression residuals, rather than by testing 

each independent and dependent variable 

separately. Therefore, the variable-level K-S 

results presented above should be interpreted 

descriptively and should not be used alone to 

conclude that the regression residuals are 

normally distributed. Since the residual-level 

normality statistic is not reported in the 

available output, no definitive conclusion 

regarding residual normality is made here. 

Multicollinearity Test 

The multicollinearity test was 

conducted to determine whether substantial 

correlations existed among the independent 

variables in the regression model. The 

assessment was based on the Tolerance and 

Variance Inflation Factor (VIF) values. 

Generally, a Tolerance value greater than 0.10 

and a VIF value below 10 indicate that the 

regression model does not exhibit problematic 

multicollinearity. 

Table 4. Multicollinearity Test Results 

Variable Tolerance VIF 

X1 392 2,551 

X2 568 1,761 

X3 471 2,123 

X4 432 2,313 

Source: Processed primary data, 2025 

Based on Table 4, all independent 

variables have Tolerance values greater than 

0.10 and VIF values below 10. The Tolerance 

values range from 0.392 to 0.568, while the 

VIF values range from 1.761 to 2.551. These 

results indicate that the independent variables 

do not exhibit problematic multicollinearity. 

Therefore, Motivation, Capital, Tradition, and 

Resources can be included simultaneously in 

the multiple linear regression model. 

Heteroscedasticity Test 

The heteroscedasticity test was 

conducted by examining the scatterplot 

between the Regression Standardized 

Predicted Value and the Regression 

Studentized Residual. The scatterplot shows 

that the residual points are distributed 

randomly around the horizontal zero line 

without forming a systematic pattern, such as 

a funnel, widening, narrowing, or other 

identifiable pattern. 

Based on this scatterplot, there is no 

clear indication of heteroscedasticity in the 

regression model. Thus, the residual variance 

can be considered reasonably constant across 

the predicted values, supporting the 

homoscedasticity assumption for the 

regression analysis. 

Hypothesis Testing 

Hypothesis testing was conducted to 

examine the effects of Motivation (X₁), 

Capital (X₂), Tradition (X₃), and Resources 

(X₄) on Entrepreneurial Intentions (Y). The 

analysis included the simultaneous 

significance test (F-test), partial significance 

test (t-test), and coefficient of determination 

(R²). 

Table 5. Hypothesis Test Results 

Variable / 

Indicator 
tcount Sig. Status 

X1 Motivation 7,367 1 Significant 

X2 Capital 6,138 1 Significant 

X3 Tradition 6,921 1 Significant 

X4 Resources 7,158 1 Significant 

F-Count 25,224  R = 0.804 
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F-Significance 1  R Square (R2) = 

0.647 

Source: Processed primary data, 2025 

Simultaneous Model Fit Testing (F-test) 

The simultaneous F-test was conducted 

to determine whether Motivation (X₁), Capital 

(X₂), Tradition (X₃), and Resources (X₄) 

jointly have a significant effect on 

Entrepreneurial Intentions (Y). Based on the 

regression results, the model produced an F-

count of 25.224 with a significance value of 

0.001. The F-count is greater than the F-table 

value of 3.16, while the significance value is 

below 0.05. Therefore, H₀ is rejected and Hₐ is 

accepted. These findings indicate that 

Motivation, Capital, Tradition, and Resources 

simultaneously have a statistically significant 

effect on Entrepreneurial Intentions. 

Partial Significance Testing (t-test) 

The partial t-test was used to examine 

the individual effect of each independent 

variable on Entrepreneurial Intentions. The 

critical t-value at the 5% significance level is 

2.004. 

a. Motivation (X₁) 

Motivation has a t-count of 7.367, 

which is greater than the t-table value of 

2.004, with a significance value of 0.001 < 

0.05. Therefore, H₀ is rejected and Hₐ is 

accepted. This indicates that Motivation 

has a statistically significant partial effect 

on Entrepreneurial Intentions. 

b. Capital (X₂) 

Capital has a t-count of 6.138, 

which is greater than the t-table value of 

2.004, with a significance value of 0.001 < 

0.05. Therefore, H₀ is rejected and Hₐ is 

accepted. This indicates that Capital has a 

statistically significant partial effect on 

Entrepreneurial Intentions. 

c. Tradition (X₃) 

Tradition has a t-count of 6.921, 

which is greater than the t-table value of 

2.004, with a significance value of 0.001 < 

0.05. Therefore, H₀ is rejected and Hₐ is 

accepted. This indicates that Tradition has 

a statistically significant partial effect on 

Entrepreneurial Intentions. 

d. Resources (X₄) 

Resources has a t-count of 7.158, 

which is greater than the t-table value of 

2.004, with a significance value of 0.001 < 

0.05. Therefore, H₀ is rejected and Hₐ is 

accepted. This indicates that Resources 

has a statistically significant partial effect 

on Entrepreneurial Intentions. 

Coefficient of Determination (R2) 

The coefficient of determination (R²) 

indicates the proportion of variation in the 

dependent variable that can be explained by 

the independent variables included in the 

regression model. The analysis produced an R 

value of 0.804 and an R² value of 0.647. 

The R² value of 0.647 indicates that 

Motivation, Capital, Tradition, and Resources 

jointly explain 64.7% of the variation in 

Entrepreneurial Intentions. The remaining 

35.3% is associated with other factors not 

included in the model. Thus, the four 

independent variables provide substantial 

explanatory contribution to Entrepreneurial 

Intentions among entrepreneurs in Dulupi 

Village. 
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DISCUSSION 

The Effect of Motivation on Community 

Entrepreneurial Intentions 

The results indicate that Motivation 

(X₁) has a statistically significant effect on 

Entrepreneurial Intentions (Y) among the 

community in Dulupi Village. This is 

demonstrated by the t-count of 7.367, which 

exceeds the t-table value of 2.004, with a 

significance value of 0.001 < 0.05. These 

findings indicate that motivation is an 

important factor associated with the 

community's intention to engage in 

entrepreneurial activities based on local 

potential and wisdom. In the context of Dulupi 

Village, entrepreneurial motivation can be 

understood as the internal drive that 

encourages individuals to recognize 

opportunities, pursue economic activities, and 

develop businesses based on resources 

available within their community. 

This finding is consistent with the view 

that entrepreneurial motivation is influenced 

by individual aspirations, perceived 

opportunities, and socio-psychological factors 

that encourage individuals to pursue 

entrepreneurial activities [16]. Previous 

research has also shown that motivation can 

emerge from a combination of personal 

objectives and environmental conditions that 

support entrepreneurial participation [17]. In a 

community entrepreneurship context, 

motivation is not necessarily limited to 

financial gain but may also be associated with 

the desire for independence, utilization of 

local potential, and contribution to community 

welfare. The significant role of motivation in 

Dulupi Village therefore suggests that 

strengthening entrepreneurial interest requires 

more than simply providing economic 

resources; it also requires strengthening the 

internal willingness and confidence of 

community members to transform local 

opportunities into productive activities. 

The finding can further be interpreted 

through the perspective of community 

entrepreneurship, in which entrepreneurial 

intentions are shaped by the relationship 

between individuals and their local 

environment. Kim et al. found that sense of 

place and openness to change influence 

community entrepreneurship intentions, 

indicating that individuals' perceptions of their 

community can contribute to their willingness 

to engage in entrepreneurial activities [3]. 

Thus, the significant influence of motivation 

in this study suggests that entrepreneurial 

development in Dulupi Village should 

consider the aspirations and perceptions of 

local community members rather than 

focusing exclusively on business 

infrastructure and financial assistance. 

The Effect of Capital on Community 

Entrepreneurial Intentions 

The results demonstrate that Capital 

(X₂) has a statistically significant effect on 

Entrepreneurial Intentions. The t-count of 

6.138 is higher than the t-table value of 2.004, 

while the significance value of 0.001 is below 

the 0.05 threshold. This result indicates that 

capital availability is an important 

consideration in the community's intention to 

initiate or develop entrepreneurial activities. 

Capital provides the basic financial capacity 

required to acquire materials, develop 

products, maintain business operations, and 
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respond to market opportunities. For rural and 

village-based entrepreneurs, adequate access 

to capital can therefore reduce one of the 

practical barriers between entrepreneurial 

intention and actual business activity. 

This finding is in line with research 

emphasizing the importance of financial and 

social support in developing entrepreneurship 

within rural and disadvantaged communities 

[6][7]. Access to capital is particularly 

relevant when local entrepreneurs have 

limited internal financial resources. However, 

capital should not be understood solely as 

monetary resources. In community 

entrepreneurship, social networks and 

relationships can also facilitate access to 

information, support, collaboration, and other 

resources required for entrepreneurial 

development [13][14]. Consequently, the 

significant role of capital in Dulupi Village 

reflects the broader resource requirements 

involved in transforming entrepreneurial 

interest into productive community-based 

activities. 

The finding also supports the resource-

oriented perspective of community 

entrepreneurship. Community 

entrepreneurship can develop when locally 

available resources are identified and 

mobilized to generate economic and social 

value [1][2]. Therefore, improving access to 

appropriate financing mechanisms, 

strengthening entrepreneurial networks, and 

developing financial management capabilities 

may help the community transform existing 

entrepreneurial intentions into sustainable 

business activities. Capital support should 

consequently be accompanied by capacity-

building programs so that financial resources 

can be utilized productively and sustainably. 

The Effect of Tradition on Community 

Entrepreneurial Intentions 

Tradition (X₃) also has a statistically 

significant effect on Entrepreneurial 

Intentions, as indicated by a t-count of 6.921 > 

2.004 and a significance value of 0.001 < 0.05. 

This finding demonstrates that cultural and 

traditional dimensions are relevant to 

understanding entrepreneurial intentions in 

Dulupi Village. Tradition provides a social 

and cultural context through which 

community members interpret economic 

activities, cooperation, local resources, and 

opportunities for developing businesses. In a 

village environment, entrepreneurship is 

therefore not necessarily separated from 

existing cultural practices but can develop 

alongside local values and collective norms. 

The finding is consistent with studies 

emphasizing the importance of local wisdom 

in community-based resource management 

and development. Tetelepta et al. 

demonstrated that local wisdom can provide 

knowledge and principles for managing 

coastal resources according to local 

community conditions [8]. Similarly, Arsyad 

and Monto emphasized the role of local 

wisdom in supporting sustainable utilization 

and environmental management in village 

communities [9]. These findings suggest that 

traditions and local knowledge can function as 

community assets because they contain 

accumulated knowledge regarding the use of 

local resources and interaction with the 

surrounding environment. 
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Nevertheless, tradition should not be 

interpreted only as the preservation of existing 

practices. Local wisdom can also become a 

foundation for innovation when traditional 

knowledge is connected with contemporary 

approaches. Nakudom et al. highlighted that 

local wisdom can function as community-

based knowledge within an open innovation 

ecosystem, allowing traditional knowledge to 

interact with new forms of innovation [10]. 

This perspective is particularly relevant to 

Dulupi Village because local traditions may 

provide distinctive characteristics that can be 

incorporated into products, services, tourism 

activities, or other forms of community-based 

entrepreneurship. Thus, the significant role of 

tradition indicates that entrepreneurial 

development can be strengthened by 

integrating cultural identity with innovation 

rather than treating economic development 

and cultural preservation as separate 

processes. 

The Effect of Resources on Community 

Entrepreneurial Intentions 

The analysis further shows that 

Resources (X₄) have a statistically significant 

effect on Entrepreneurial Intentions. The t-

count of 7.158 exceeds the t-table value of 

2.004, with a significance value of 0.001 < 

0.05. Among the four independent variables, 

the Resources variable also demonstrates a 

strong statistical relationship with 

entrepreneurial intentions based on its 

relatively high t-count. This finding indicates 

that the availability and utilization of 

resources are important considerations in 

shaping the community's intention to 

participate in entrepreneurial activities. 

In the context of community 

entrepreneurship, resources extend beyond 

financial assets and may include human 

capabilities, natural resources, knowledge, 

social networks, cultural assets, and 

supporting infrastructure. Jundahuadong et al. 

emphasized that community entrepreneurship 

can be developed through resource-based 

approaches that mobilize local assets to 

support socioeconomic sustainability [1]. 

Similarly, Liang emphasized the importance 

of community entrepreneurship in utilizing 

agricultural and resource-based opportunities 

to generate economic value and strengthen 

local development [2]. The results from 

Dulupi Village therefore support the argument 

that entrepreneurial intentions are closely 

connected to how communities perceive and 

utilize the resources available within their 

local environment. 

The finding is also relevant to the 

management of local wisdom. Local wisdom 

can provide knowledge about the sustainable 

use of natural and cultural resources, while 

entrepreneurial activities can provide 

mechanisms for converting these resources 

into economic value. However, such 

conversion requires appropriate management 

to prevent resource exploitation and ensure 

long-term benefits for the community. 

Dhewanto et al. emphasized the importance of 

collaborative and participatory approaches in 

developing rural entrepreneurship and 

achieving economic sustainability [20]. 

Therefore, strengthening entrepreneurial 

intentions in Dulupi Village should be 

accompanied by improved resource-

management capabilities, community 



Melisa Entedai, Ikram Muhammad, Parmin Ishak 

Community Entrepreneurship Interest Reviewed From The Perspective Of Motivation, Capital, Tradition, 

And Resources In Managing Local Wisdom In Dulupi Village, Dulupi District, Boalemo Regency 

 

Journal of Economic, Business and Administration (JEBA)      https://journals.ubmg.ac.id/index.php/JEBA 

E-ISSN: 2746-1688, Vol. 7, No. 3, September. 2026 –  pp. 177-193 

190 
 

participation, and collaboration among local 

stakeholders. 

The Simultaneous Effect of Motivation, 

Capital, Tradition, and Resources on 

Community Entrepreneurial Intentions 

The simultaneous test demonstrates 

that Motivation, Capital, Tradition, and 

Resources collectively have a statistically 

significant effect on Entrepreneurial 

Intentions. The F-count of 25.224 is greater 

than the F-table value of 3.16, with a 

significance value of 0.001 < 0.05. Therefore, 

the four variables collectively contribute to 

explaining differences in entrepreneurial 

intentions among the community in Dulupi 

Village. The coefficient of determination (R²) 

of 0.647 further indicates that the four 

variables jointly explain 64.7% of the 

variation in Entrepreneurial Intentions, while 

the remaining 35.3% is associated with other 

factors outside the model. 

This result provides an important 

indication that community entrepreneurial 

intentions cannot be adequately understood 

through a single factor. Motivation represents 

the internal willingness to engage in 

entrepreneurship, capital provides financial 

and social support, tradition provides cultural 

foundations and local identity, while resources 

provide the assets and capabilities through 

which entrepreneurial opportunities can be 

developed. The combination of these 

dimensions reflects the multidimensional 

character of community entrepreneurship 

described in previous studies [1][2][13]. 

The simultaneous finding is also 

consistent with research showing that 

community entrepreneurship is strongly 

embedded within local social, cultural, and 

economic structures. Ganany-Dagan et al. 

found that commercial and social 

entrepreneurship in rural communities is 

closely embedded in the characteristics of 

local communities [4]. Likewise, Gamndana 

et al. demonstrated that rural entrepreneurship 

can contribute to economic resilience when 

entrepreneurial activities are connected to the 

conditions and resources of rural communities 

[15]. These perspectives reinforce the finding 

that entrepreneurial intentions in Dulupi 

Village emerge within a broader community 

environment rather than solely from 

individual economic considerations. 

The R² value of 0.647 also suggests 

that although Motivation, Capital, Tradition, 

and Resources provide substantial explanatory 

power, other factors remain relevant. The 

unexplained 35.3% may indicate the presence 

of other dimensions not included in the present 

model, such as market access, entrepreneurial 

knowledge, institutional support, digital 

capabilities, education, social networks, or 

perceptions of business risk. The existence of 

these unexplained factors provides 

opportunities for future research to develop a 

more comprehensive model of community 

entrepreneurial intentions. 

Overall, the findings demonstrate that 

community entrepreneurship in Dulupi 

Village is closely associated with the 

interaction between individual motivation, 

access to capital, cultural traditions, and local 

resources. This supports the view that local 

wisdom should not be positioned merely as a 

cultural heritage to be preserved, but can also 

serve as a foundation for community-based 
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economic development when combined with 

appropriate resources, entrepreneurial 

capabilities, and innovation [8][10]. In 

practical terms, entrepreneurship development 

programs in Dulupi Village should therefore 

adopt an integrated approach that strengthens 

entrepreneurial motivation, improves access 

to capital, incorporates local traditions, and 

enhances the sustainable management of local 

resources. Such an approach is consistent with 

the collaborative and participatory model of 

rural entrepreneurship proposed by Dhewanto 

et al. [20] and the broader community-based 

development perspective emphasized in the 

literature [1][2]. 

 

CONCLUSION 

The study concludes that community 

entrepreneurial interest in Dulupi Village is 

shaped by the interaction of motivation, 

capital, tradition, and resources. 

Entrepreneurial motivation encourages 

community members to recognize 

opportunities and develop businesses based on 

local potential, while adequate access to 

capital supports the initiation and continuity of 

entrepreneurial activities. Tradition and local 

wisdom provide cultural identity, community 

values, knowledge, and practices that can be 

developed into productive entrepreneurial 

opportunities without losing their cultural 

meaning. Meanwhile, the availability and 

effective management of resources strengthen 

the community’s capacity to develop and 

sustain entrepreneurial activities. The findings 

demonstrate that community entrepreneurship 

cannot be developed through a single factor 

but requires the integration of individual 

motivation, economic support, cultural values, 

and local resource potential. Therefore, the 

development of entrepreneurship in Dulupi 

Village should adopt an integrated and 

participatory approach that strengthens 

entrepreneurial motivation, expands access to 

capital, incorporates local wisdom into 

business innovation, and promotes sustainable 

resource management. Such an approach can 

contribute to community economic 

development while maintaining the cultural 

and environmental values that form an 

important part of the identity and potential of 

Dulupi Village. 
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